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11.

12.

13.

14.

15.

16.

17.

Welcome (M. Seeliger)
Attendance (A. Seeliger)
Member/Visitor acknowledgment (A. Seeliger)
H24 update (F. Meyer)
Financial Statement (K. Craig)
Profit Loss Statement for FY 2023-24 (M. Seeliger & K. Craig)
Tax Status (A. Seeliger)
H24
Merchandise sales
Office supplies and purchases
Ongoing report responsibilities
Audit Statement (Done in December) (J. O’Neill)
Budget Summary (M. Seeliger)
FY 2024-5
Bylaw Report (S. Jackson)
New Board Positions & Responsibilities (M. Sceliger)

Membership Director Report (E. Meyer, M. Seeliger, F. Meyer)

Totals, direction, requirements, concerns, HOF

Editor Report Antique Bottle & Glass Collector (F. Meyer)

Cost Summary, magazine income, trends, article backlog, needs, concerns, advertising trade offs
Historian Report (B.Bingham)
Website Report (F. Meyer)
Auction Price Report (F. Meyer)

Business Manager Report (E Meyer)

Needs, assistance, workload, banking, shipping,
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18. Merchandise Report Merchandise Committee (M. Seeliger, E. Meyer, F. Meyer)

19. Marketing (F. Meyer)

20. Social Media YouTube Channel, Facebook, Instagram (Cassetta, Bingham, F. Meyer)
21. Virtual Museum (F. Meyer)

22. Webinars (M. Seeliger)

23. Regional Reports
Midwest (H. Hecker)
Southern (T. Lines)
Northeast (C. Martin)

Western (E. McGuire)

24. Conventions Director Report (C. Cassetta)
Reno 25
2026 & 2027

25. New Business: FY 2024-5 Projects and Projections (M. Seeliger)
New website
Merchandise Director and committee
Book sales, merchandise on website
Update Auction Price Report
Administrative assistance continuation
Active conventions committee involvement
Active marketing campaign
Social media
Membership automatic renewal

Membership campaign at shows

26. Conclusion, Final Remarks (M. Seeliger)



